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4Q 2022 highlights

The Kaspi.kz's Super App business model works

©

+53% YoY +60% YoY +27% YoY Consolidated
RTPV GMV TFV
+53% YoY +67% YoY +27% YoY +40% YoY
Revenue Revenue Revenue Revenue®
+60% YoY +68% YoY +7% YoY +37% YoY
Net Income® Net Income® Net Income® Net Income®

KZT 600/GDR dividend recommended, subject to shareholder approval
Latest $84M GDR buyback program completed, following $51M & $45M programs

Source  Company data

Notes 1. Adjusted for Share-based Compensation expenses
2. Revenue adjusted for presentation of Rewards in Sales & Marketing expenses

m Kaspi.kz 2



Kaspi Juma GMV in November +47% vs Juma in July
Juma generated 14% of 2022 Marketplace GMV. Event to be bigger & better in 2023

% of GMV'22 6% 8%

—— +47% —

Kaspi Juma GMV
KZT

Jul'22 Nov'22

Source  Company data

m Kaspi.kz



36% bottom-line growth in 2022 well above guidance
The Kaspi.kz team keeps on executing

2022 Original Guidance 2022 Updated Guidance 2022A
YoY Growth YoY Growth YoY Growth
Average Balances on Around 20% Around 20% 21%
Current Accounts YoY Growth YoY Growth YoY Growth
Take Rate Around 1.1% Around 1.1% 1.2%
Net Income Margin®® Around 60% Above 60% 62.9%
40%-50% o 56%
8 GMV YoY Growth Around 55% YoY Growth
@
=l Take Rate Around 8.5% Above 8.0% 8.2%
A
@
=8 Net Income Margin®® Mid 60% Mid 60% 65.1%
TEV 30%-40% Around 25% 25%
YoY Growth YoY Growth YoY Growth
Conversion Rate Above 2.0 Around 2.0 2.0x
Yield Around 25% Around 25% 26.6%
Credit Cost of Risk Around 2.0% Below 2.0% 1.9%
Net Income Margin™@ Low 30% Low 30% 34.1%
. 20%-30% Above 30% 36%
)
. Adjusted Net Income YoY Growth YoY Growth YoY Growth
Source  Company data
Notes 1. 2021 is Adjusted for Share-based Compensation expenses m Kaspi,kz

2. 2022 is Adjusted for Share-based Compensation expenses, Contribution to charitable fund “For the People of Kazakhstan” in the amount of KZT 10 bn, January events losses in the amount of KZT 0.7 bn



Payments and Marketplace 59% of net income in 12M'22
Growth from high margin Payments & Marketplace creates more value. Fintech to keep declining

49% 12M’210 > 51% 12M’220) = 59%

C Payments @ Marketplace ) Fintech

Source  Company data

Notes  1.2021 is Adjusted for Share-based Compensation expenses m Kaspi, kz
2. 2022 is Adjusted for Share-based Compensation expenses, Contribution to charitable fund “For the People of Kazakhstan” in the amount of KZT 10 bn, January events losses in the amount of KZT 0.7 bn 1w



Kaspi.kz has a consumer and merchant Super App model
Super App services are integral to users everyday needs
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By connecting consumer and merchant we create more value

Unique ability to seamlessly bring consumers and merchants together makes the Kaspi.kz Super
App more powerful than standalone services
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Source  Company data

Proprietary Payments Network
Instant payments at low cost

Marketplace

Connects buyers with online & offline
sellers

Delivery Services

Merchants can sell nationwide,
consumers can receive orders quickly

BNPL & Merchant Financing

BNPL means higher purchase frequency
and ticket size. Merchant financing helps
meet higher demand

Marketing Services
Highly targeted promotions & offers

Merchant Super App
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GMV purchases +61% & RTPV transactions +46% YoY

Growth in merchants results in more transactions & fast future RTPV and GMV growth

+19% il

Average monthly
transactions
per consumer

# of transactions

+81% _l

+61% 3

119.4M

GMV 66.0M
# of purchases

+46% . [ +54%

3.1B
2.0B

RTPV
# of transactions

2Q'22 3Q'22 4Q'22 12M'21 12M'22

4Q’21 1Q'22

m Kaspi.kz

Source  Company data



Payments Platform cohorts continue to see strong growth
RTPV per consumer keeps growing as we add new opportunities to pay

Consumers®)
1 3 278K
RTPV per consumer(" 11.3M
KZT 2 882K
2 440K
423K
334K
300K\
315K \®
267K -
190K -
118K ~
Year 02 Year 1 Year 2 Year 3 Year 4 Year 5 Year 6
3.5x 6.4x 10.0x 13.8x 20.7x 27.7x DL
. 1 1< Yot (6%)
2018 3.1x 4.4x 6.7x 9.2x @ 22 ‘ 2019
—o— 2019 2.4x 4.8x 6.7x
2020 ........... 33 ................... 50 ..................................... . 2021 2018 2016
- .3x .0x
a021 25x ................................. ® 2020 . 2017 . <=2015

Source  Company data

Notes 1. Calculated as RTPV for particular year cohort divided by respective cohort number of active consumers. m Kaspi kz
2. Year 0 is the year in which a consumers of each cohort made first transaction, while year 1, 2, 3, 4,5, 6 refer to relevant subsequent years of each consumer cohort’s life .
3. Number of consumers of each cohort that were active consumers in current year



Marketplace Platform cohorts show no signs of slowing
GMV per consumer keeps growing as we add more merchants and more SKUs

Consumers®)

GMV per consumer(
547K 550K 545K 535K 6.1M

KZT

289K -
257K - @
188K _
177K -
159K -
140K -
124K
Year 0@ Year 1 Year 2 Year 3 Year 4 Year 5 Year 6
1.4x 1.7x 2.0x 2.2x 3.3x 4.3x
10 1 -3 st OO oo v
~e—2017 16x 19X 20x L EOx 39 .
2018 16x A& . 2.7x ..35x @ 2022 @ 2019
—o— 2019 1.5x 2.5x 3.1x
................................................................................ . 2021 2018 2016
=8— 2020 2.3x 2.8x
— 2021 1 Bx @ 2020 @ 2017 @ <=2015

Source  Company data

Notes 1. Calculated as GMV for particular year cohort divided by respective cohort number of active consumers. m Kaspi kz 10
2. Year 0 is the year in which a consumers of each cohort made first transaction, while year 1, 2, 3, 4,5, 6 refer to relevant subsequent years of each consumer cohort’s life .
3. Number of consumers of each cohort that were active consumers in current year



Many consumer products are still in early stages of monetization
P2P, Bill Payments, QR & GovTech give us engaged consumers. BNPL, e-Com, m-Com, Travel &
e-Grocery offer huge future growth & monetization potential

% of MAU 85% 81% 78% 76% 40% 33% 32% 30% 28% 21% 15% 2%

Consumers(")

P2P Bill Kaspi QR GovTech BNPL m-Commerce Classifieds Deposits e-Commerce General Kaspi e-Grocery
Payments  Payments Purpose Travel
Loans

Source  Company data
Notes 1. Data as of 4Q'22 m Kaspi. kz 11
1 B



Number of merchants +101% YoY to 485K
Merchant onboarding still strong. Large & engaged merchant base will ensure future growth

+101% 3

# of Active
Merchants

4Q'21 1Q'22 2Q'22 3Q'22 4Q'22

Source  Company data

m Kaspi.kz 12



Kaspi.kz active POS devices reached 465K devices +69% YoY
92% of all Kaspi.kz in-store transaction processed through Kaspi Pay acquiring

+69% ) Kaspi.kz in-store transactions

4Q'22

. Third-party acquiring
# POS

Devices

. Kaspi Pay acquiring

4Q’21 1Q'22 2Q'22 3Q'22 4Q'22

Source  Company data

m Kaspi.kz
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Many merchant products are still in early stages of monetization
QR, Invoicing and m-Com give us engaged merchants. e-Com, financing, delivery & marketing
offer huge future growth & monetization potential

% of Merchants 86% 67% 60% 21% 9% 8% 4%

Merchants(™

Marketing

Kaspi QR Instant invoicing m-Commerce Financing e-Commerce Delivery

Source  Company data
Notes 1. Dataas of 422 m Kaspi.kz 14




B2B Payments RTPV +3.5x & transactions +2.9x YoY
B2B additive to RTPV growth again in 2023. Just the start of innovative merchant products

Take rate

B2B RTPV
KZT

B2B RTPV
#

Source  Company data
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Kaspi Postomats are now in 86 cities & account for around 31% of deliveries
Kaspi Postomats are hugely popular with consumers. 8,000 planned by end-2023

M)
Share” in 3% 6% 12% 19% 31%
deliveries

+924% !

# of Postomats

N
q
2
0
k
)
0
0

q
¥

98X .

2

# of Postomat
deliveries

4Q'21 1Q'22 2Q'22 3Q'22 4Q'22

Source  Company data
Notes 1. Share of Postomats in deliveries (excluding e-Grocery) is calculated for a group of 86 cities where Postomats have been installed. m Kaspi kz 16



Kaspi Travel GMV & tickets sold +2x YoY

Kaspi Travel is N1 in airline and railway bookings. Additive to Marketplace growth again in 2023

GMV
KZT

Tickets sold
#

Source  Company data

4Q'21

1Q'22

@ Air tickets

1.9X
63B

1.8X

3.1M

2Q'22

68B

63B

2.8M

3Q'22

@ Railway tickets

3.1M

4Q'22

Air tickets

From

Almaty

To
Astana

Depart

Wed, Dec 2 + Retun

~ 1 passenger

Search tickets

History

Almaty = Shymkent (] Almaty = T3
12 sep - 14 sep, 1 passenger 16 jul-20jul, 1 pg
from 67 350 T from 73 990

m Kaspi.kz
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Package holidays launching on Kaspi Travel as we speak
Another $1 billion market opportunity

- Kazakhstan's Tour package Market Size(V ~ $1 bn

- Estimated Number annual tourists( ~1 mn

- Average tour package size(" $1.5K September 22.29,7 ights

* Initial tour destinations Turkey, UAE, Egypt | :;d:nmw: _—

- Take rate ~ 8-10% ==

History

Almaty

Source  Company data
Notes 1. Company estimate m Kaspi. kz 18



Simple, integrated & another reason to use the Kaspi.kz Super App
From search to payment. Integrated with Kaspi Gold, BNPL & Kaspi Marketing

Tour search

From

Almaty

To
Dubai

Trip dates
September 22-29, 7 nights

2 2 adults, 2 children

§8 Food % Hotel class

History

Almaty =

Source  Company data

Hotel selection

- '.II ? -

Almaty — Dubai

22-29 Sep for 7 nights, 2 tourists

21 Sep, Fr 22 Sep, Sat 23 Sep, Sun

B59 T 719900 T 715500 T 8114617

Popular Hotel rating v Hotel cla: ::

Amwaj Rotana, Jumeirah Beach 5*
UAE, Dubai
Kk kA 7y (68 reviews)

#T 1stline &3 Family £ Pool

zﬁ"hgh‘sl ded 7155007
ight include: 50625F

Habtoor Grand Resort 5*
UAE, Dubai
*hkkir (192 reviews)

2nd line (&) Adults Only 2% Aquapark

7 nights 719900 T

ght included

Payment with BNPL or
Kaspi Gold

Spend Bonuses

To pay

Payment Methods

Kaspi Gold

Buy Now Pay Later 0%
9 [

59625T

Pay in Buy Now Pay Later

Tour details

- o ? -

Tour details

Reservation number

Air Astana
To check in for a flight

KC3578

Amwaj Rotana, Jumeirah Beach 5*
UAE, Dubai More about the hotel

September 22 - September 29

for 7 nights

Standart room
34 sq.m

More details
Allinclusive

Medical insurance
Up to $20 ithout extreme sports

Transfer and accommodation
Fit Turism Villa
v ki

Yo be met at the airport and
ThtA

transferred to the hotel and back
WhatsApp: +971 52 123 4567

More details

Flight details More details

m Kaspi.kz
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e-Grocery investment

=Maqgnum




e-Grocery GMV +8.1x, purchases +5.2x & consumers +6.7x YoY
With Magnum we are Kazakhstan’s largest e-Grocer. Another massive opportunity to create value

8.1X !

9:41

< Q, search

e-Grocery

GMV
KZT

Categories

Dairy products
andeggs ___

5.2X )

e-Grocery
# of purchases(

6.7X )

Active
consumers

4Q'21 1Q'22 2Q'22 3Q'22 4Q'22

Source  Company data

Notes 1. Number of orders m Kaspi. kz 21



We're now ready to rollout e-Grocery nationwide

With control we can execute fast & ensure the consumer experience meets Kaspi.kz's standards

Rationale

ol

&b
©

Source  Company data

$12B plus market
opportunity

Leverage Kaspi.kz consumer base,
technology and Magnum food retail
expertise

Business model economics
now proven in Almaty

Highlights

@

O
i

70B tenge investment
over the next three years
(dark store tech in ~15 locations)

90% stake in Magnum
e-Grocery

Investment to fund growth
and regional expansion

m Kaspi.kz
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First dark store in Almaty EBITDA positive in 4Q'22
In 2022 we achieved EBITDA profitability with average order size of around $25

Store utilization rate(" 36% 49% 56% 65%

Orders
#

Gross margin(? 27% 28% 29% 30%

Revenue
KZT

EBITDA
KZT

1Q'22 2Q'22 3Q'22 4Q'22

Source  Company data

Notes 1. Based on max 6,500 orders per day, 90 days per quarter m Kaspi, kz 23
2. (Revenue — COGS)/Revenue o



Seamless ordering and free delivery integrated in Kaspi.kz Super App
Free delivery on orders over KZT5,000 ($11)

Marketplace

W e

Deals Phones
and gadgets

O

Magnum Pharmacy

(N

878 4407 500000 7
369837 601007

Source  Company data

Home Appliances || Beauty
& electronics 0‘ & health ), y
N | 15%Bonuses, N :
¥

Computers

-8

TV, Video,
Audio

o
109990 7 127 000
66207 66207

Catalogue

Categories

Dairy products
and eggs

%

Meat and
poultry

ar

Pasta and
cereal

Everything for
baking

Sugar, salt
and spices

fi

Vegetables
and fruits

Fish and
seafood

<74

Juice, water
and drinks

Frozen
products

Canned food
and pickles

o

Sausages

Bakery
products

C=

Sweets and
pastries

0il and sauces
-

) .

Tea and coffee

Products selection

< Search

Search results

Goods for home and garden Goods for pets

MAGNUM ) ' Price Brand High rating

MAGNUM Apple Kazakhstan

~ s ook
@@ =

Chilled chicken 2 kg

| < FRA AR
o 25807
\

Add to cart

Washing powder 3 kg

41507

Delivery time
selection

Payment

m Kaspi.kz
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